 WILLIAM THOMPSON


8508 W 109th Ter, Overland Park, KS 66210
Cell 913.515.7134    william@williamsthompson.com
SEO/SEM/Content Marketing Strategist
SKILLS 
· SEO strategies for organic search traffic generation

· Content marketing strategies and analysis

· Search engine marketing optimization and strategies
· Keyword research and statistical analysis of website data
· Social media marketing (daily posting, social bookmarking, blogging, etc.) 
· Email marketing setup and authoring

· Online brand management and reputation
· Google: AdWords, Analytics, Search Console, Keyword Planner
· E-commerce, email marketing and list-building
· Graphic design, website and blog design and 3d animation
· WordStream, Adobe Analytics, Ahrefs, CrazyEgg, Rank Tracker
· Photoshop, Illustrator, Dreamweaver, After Effects

EXPERIENCE 
Cox Automotive as Dealer.com - Mission, KS (2015-Present) 

  Web Presence Manager
· Single point of contact for all website and digital marketing needs.
· Regularly communicate with dealers to help identify marketing opportunities.
· Create and implement custom content, pushing out to all marketing channels.

· Develop strategies to use this content to leverage more traffic and conversions.

· Utilize background in SEO, SEM, analytics, content marketing, social, online reputation management and more to help develop digital marketing strategies.
· Tracking SERPs for top keywords that are targeted.

· Manage all aspects of a dealer’s website needs and route any technical support issues to proper channels for top level support.
· Regularly communicate with dealers to help identify marketing opportunities.

· Consult weekly or monthly to help align dealers’ digital marketing channels with a cohesive brand message.

· Provide dealer with monthly audits and reports of KPIs.
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Power Admin LLC - Overland Park, KS (2012-2015) 

  SEO/SEM/SOCIAL Manager and Strategist, Technical Writer
· Manage Adwords account with budget of $15k to $20k per month.

· Increased conversions by 242%.

· With 125% increase in budget, increased conversions by a total of 643%.

· Reduced CPA by 75%, and CPC by 59%

· Increased CTR by 51% and improved average position from 2.3 to 1.4

· Work directly with Google Adwords Rep, and WordStream Rep to implement strategies in attaining better optimization of the entire account, adjusting bids, grouping keywords, and rewriting ads better matched to keyword groups.

· Analyze and restructure internal and external SEO, increasing natural search traffic to bring target keywords to first page, and many top five search results, generating more conversions and revenue.
· Create marketing material for promotions.

· Authored multiple articles to be used for content marketing purposes.

· Created Case Study marketing documents from customer testimonials.
· Created training videos, including video capture, editing and voice over.

· Created series of quick tips emails designed to convert trial customers.

· Designed opening animation to be used as intro to all marketing videos.

· Set up and optimized all social media accounts, including Twitter, LinkedIn, Google Plus, Pinterest, Slide Share and others.

· Optimized all social sites for SEO, and posted content daily.

Small Business Bank.com – Contract (2014-2015)


  Adwords Account Manager 
· Successfully managed and optimized Adwords account with budget of $10k to $15k per month.
· Communicated and reported Adwords campaign results monthly to the Marketing Team and Owner.

· Developed monthly strategies to optimize and increase conversions and sales.
Cox Automotive as VinSolutions - Overland Park, KS (2011-2012)


  SEO Manager and Strategist
· On-site optimization of nearly 1000 auto dealer websites. Responsible for setup and management of SEO services generating over $2 million in annual revenue.
· Consistently increased website traffic and search visibility to individual sites, bring target keywords to top ten search engine rankings, increase conversions and revenue for individual Dealerships, communicating strategies and results.
· Analyzed and recommended enhancements to proprietary company software (MotoSnap) to adapt to continually changing requirements of search engines.

· Authored tutorials in helping customers set up and optimize Google Places and other local listings sites for maximum results. Sent to every Dealership.
· Created step-by-step videos to train new SEO employees.

· Trained designers, project managers and programmers various aspects of SEO.
· Authored monthly SEO blog posts.
· Nominated for Creative Marketing Employee of the Year in first year employed.
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Blay Construction - KCMO (2008-2011)


  SEO Manager/Web Master/Production Manager
· Analyzed and restructured internal and external SEO. Dramatically increased website traffic to bring target keywords to top ten search results, generating more conversions and revenue. Created marketing material for promotions.
· Managed 20 or more jobs simultaneously, ordered job materials, scheduled carpenters and sub-contractors and coordinated delivery of materials to jobsites.
· Entered and reported daily payables, receivables and weekly payroll.

Kincaid Coach - Edwardsville, Kansas (2010-2011)
  Contract Web Designer, SEO Manager.
· Designed, optimized & programmed site to create a web presence for their new limo bus. Brought website traffic from zero to over 5k page loads.
· Set up & integrated free monthly giveaway to expand their reach, which included integrating an auto-response mail system & maintaining a customer database.

· Achieved first page Google rankings for targeted keyword phrases locally.
Enhance KC Magazine - KCMO (2009-2010)

  Contract Webmaster/Consultant
· Maintained and updated website for the local health and wellness magazine and provided creative edits, suggestions.
· Analyzed and created plan for internal and external SEO. 
· Set up and integrated subscription plan and payment processor.

3dSolve (Lockheed Martin) - Cary, North Carolina (2005-2007) 
  Senior Animation Artist
· One of the Nation's top simulation learning companies based in North Carolina and founded in 2001, building state-of-the-art learning solutions using realistic, interactive 3D graphics for customers worldwide.

· Designed, rigged, weighted and textured 3d models.  Animated characters for DPM-3D (Dynamic Plant Model in 3D) for the U.S. Department of Energy. 
· Created 3D models, texturing and animation in collaboration with Lockheed Martin for OV3D (Operational Views in 3D) a 3D visual simulation tool that enables the US Army to create scenarios describing communications networks in modern battle-space environments.
· Led team of artists for "The America's Army Game Project." America's Army is best known as the creator of one of the five most popular PC action games played online.  
· Member of a project team that helped the company win Military Training Technology's Top 100 Award in 2005 and 2006. 

EDUCATION 
B.F.A. Missouri State University, Springfield, MO
